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The colour and light and architecture of Miami 
Beach make it one of the most visually striking 
places in the world.  Aquas and pastels, blinding 
whites, brilliant tropicals – it must be Miami.  The 
architecture of South Beach is also immediately 
identifiable – low-scale but tightly packed, 
narrow lots, classy lobbies, action on                       
the sidewalks, everything deco                                  
and streamline                                                  
moderne.     

But my favourite part of 
Miami isn’t on or even 
near the beach.    

It’s a mall …
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Lincoln Road Mall - six blocks that 
cross the narrow island of Miami 
Beach at the northern end of South 
Beach - is one of the best 
pedestrianized malls in America,             
up there with the Third Street 
Promenade in Santa Monica and 
Pearl Street in Boulder.

Between the 1920s and the 50s, 
Lincoln Road was the Fifth Avenue 
of the South, serving many of the 
same people who came from New 
York to winter in Miami Beach.  But 
in the 1950s, new self-contained 
hotels like the Fontainebleau and 
Americana drained visitors from the 
street.  

Ironically, the city commissioned 
Morris Lapidus, the architect of 
many of these hotels, to transform 
Lincoln Road into a pedestrian-only 
shopping mall in 1960.

It didn’t help for long.  By the 1980s, 
much of Lincoln Road was vacant 
and decayed.  Only with the South 
Beach resurgence in the 1990s, 
sweeping up Ocean Drive and 
Collins Avenue, did the street revive.  

The nearby convention centre and 
parking garages no doubt helped. 
But the Mall works because it’s one 
of the only places in Miami where 
people can stroll and eat outdoors in 
a distinctly urban environment.

http://www.miamivr.com/tours/lincoln_tour.htm
http://www.miamibeach411.com/History/bio_lapidus.html




Lincoln Road Mall is also as good as any 
pedestrian space, retail corridor and restaurant 

row you’d find in Australia.  (Click here for Price 
Tags 55 – Mallstralia)  

And it works for many of the same reasons.  The 
weather is tropical, and, like Queen Street in 

Brisbane, the Mall draws its design from a sense 
of place, tradition and environment.

When the Mall reinvented itself in the 1990s, it 
did not reject its 1960 roots.  In fact, it went to 

the source, to the architect who designed it                   
in the first place.

http://www.northwestwatch.org/publications/pricetags55.pdf


“A car never bought anything.”



When the mall was renewed, 
elements that Lapidus had 

designed but never saw built, 
particularly the water 

features, were finally realized.



Oh, the people watching!              
The corner of Lincoln and 

Meridian is like Robson and 
Thurlow, right down to the 

strategic Starbucks.            
The parade of gorgeous people 

seems endless, and they wear so 
much less than we do in March. 

                     



There’s a very simple 
reason why the Mall 
works so well.  

Pedestrians can stroll   
up one side and down 
the other without every 
repeating their steps and 
seeing only half the Mall 
at a time.  

In the middle are the 
Lapidus structures, 
water features, lush 
landscaping, elevated 
lawns, awnings and 
performance spaces –
creating a sequence of 
urban rooms, typically 
filled with restaurant 
seating and market 
stalls.  For a roof, there’s 
a canopy of palms and 
exotic trees overhead.

No matter where one 
sits, there’s the 
spectacle of the human 
parade.  No matter 
where one walks, there 
is animation on both 
sides.  The size of the 
spaces constantly vary –
sometimes wide, 
sometimes tight - but in 
the evening it all teems 
with activity.



And you’ll want to be 
there in the evening, 
when the weather is 
still sultry but cooler, 
when the restaurants 

compete for your 
patronage, when the 

musicians come out to 
play, when the 

magical quality of a 
tropical evening 
blends with the 

lighting and laughter 
to create a sense of 

contentment and 
elation.  You’ll want to 

speak Spanish.





In one way, Lincoln Road did benefit from its now-
forgotten desolation.  Cheap rents attracted the 

creative class.  Soon, government incentives 
followed. Live theatre, art galleries, dance studios 
and concert halls attracted people from across the 

region. Then came the restaurants. Then the 
boutiques.  Then the chains.  And now the danger 
that its very success will change that which made it 

so unique and appealing. 

The Mall, like any dynamic urban space, is always 
changing.  The challenge: can it continue to cater to 
an homogenizing tourist trade without sacrificing the 

special qualities that appeal to locals?
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RE:SPONSE
Price Tags 56 – Melbourne
… I think you may have been misinformed about the Melbourne 
2030 strategy. It's a plan for expansion of car-based malls, 
'edge city‘ office parks and freeways dressed up to look like a 
plan for a transit-oriented city. 

The reason is that the community wanted the latter, the 
bureaucracy the former, so the bureaucrats decided they'd 
pretend to be giving people what they asked for while actually 
going ahead with "business-as-usual".

Currently, most of the major malls are expanding and using 
M2030 (which nominates them as "principal activity centres") to 
justify their plans; $4 billion is being spent expanding the 
freeway system and virtually nothing on public transit. 

It's true that a lot of high-density housing is going up, but this is 
being led by developers, not by planners, and is extremely car-
dependent (generally one parking space per inhabitant: more in 
some cases!).

This article, which I wrote 18 months or so back, explains what 
I think is really going on.

Paul Mees
Urban Planning Program
Melbourne University.

http://www.northwestwatch.org/publications/pricetags56.pdf
http://www.smithstreet.org/cag/expert_opinions/paul_mees.php


I moved to Vancouver a few 
months ago and was very 
impressed by all the new glass 
buildings of the emerging 
downtown skyline.  Everything 
shimmered.  Everyone turned their 
heads for a once-over in the full-
length mirrored windows that line 
the sidewalks.

All this modern loveliness, it all felt 
so unappealing – so sterile and 
predictably perfect. And even 
though I couldn’t imagine 
scrounging up enough money to 
live in one of those perfect 
penthouses, I knew even if I could 
I probably wouldn’t. 

ALEXALEX IN MIRRORLANDIN MIRRORLAND



So, once the newness                                
of Vancouver passed I looked 

towards the old.                                            
Don’t get me wrong – I’m no 

heritage junkie and the idea of a 
cottage home makes me itchy.  
My attention was set on those 
lovely monstrosities of the late 

fifties / early sixties.  Such 
audacious tackiness spoke to me 

in volume, resonating of a time 
when B.C. was California to so 

many eastern Canadians. 

The city’s West End is home to many of these jewels. Ocean 
Towers is a local icon - a ridiculously wide building shielding 
the ocean view from anything behind it.  It stands on stilts as 

if it were a lady of leisure pulling up its knickers as it crept
into the icy waters.  



Another gem is 815 Chilco, a concrete 
lobby with an amazing front door and 
imaginative balconies, situated in what 
must be the most perfect setting – by a 
lagoon, facing the ocean and Coast 
Mountains.  It’s the kind of place where I 
picture Ike and Tina Turner living in the 
seventies. I can see the garage door 
swinging open as Tina speeds out in her 
Cadillac leaving Ike to clean up the mess 
left behind. Rich.



Another personal 
favourite and 
probably the 
tackiest building 
in Vancouver is 
the “Pink 
Palace.” This 
little beauty in 
West Vancouver 
is 14 storeys of 
arches over-
looking the 
Burrard inlet and 
Stanley Park. 
Everything about 
this building is 
loud and 
abrasive! How I 
desperately want 
to live there.          
I want my guests 
to roll up into the 
guest parking 
and guffaw!               
I want them to 
gather around in 
groups and take 
pictures in front 
of it.  I want them 
to see the woman 
on the seventh 
floor balcony 
sunning herself 
in a tube top. 
Nice.



There is a place in modern urban planning for good 
bad taste - as the world increasingly takes on a global 
look and we rely on our local idiosyncrasies to make 

us unique. 

So I say bring out the lions at the head of your 
driveway, paint your house purple, keep your 

Christmas lights on all year long and bring back the 
above-ground pools. Predictable is boring, 

imagination is king.

Alex 
Glavonich
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